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PROVA: A LICENCE TO SELL

EXAM and ANSWERS
including SMART TIPS

Read the passage carefully and answer the questions in English.
USE YOUR OWN WORDS AS FAR AS POSSIBLE.
Time allowed: 1 hour and 30 minutes. Total score: 10 points.

A LICENCE TO SELL

Modern films and TV shows often feel like one long advertisement thanks to an advertising
technique called ‘product placement’. The technique involves using products in a film or TV
programme as if they were part of the story. Product placement owes its success to the video
recorder, as owners soon discovered that they could quickly fast-forward when adverts
appeared in the middle of programmes they had recorded. Video recorders were a problem
for advertisers; product placement was the solution.

Today, product placement is a multi-million dollar industry. Advertisers receive scripts and
then look for products that fit ‘naturally’ with the story. For example, a studio making a film
about a teenagerat university might look for clothes brands, a laptop computer and a mobile
phone for her. The camera could easily focus on all of these objects without damaging the
story. The problems begin when nobody worries about the story.

lan Fleming, who wrote the James Bond novels, gave his hero a ‘licence to kill’. Today, many
peoplesay the James Bond films have given him a new licence: a licence to sell. When Bond
isn’t using the latest mobile phones or handheld devices, he is driving sports cars and flying
with airlines that have allbeen placed in the films for enormous amounts of money.
Companies paid $45 million for their products to appear in the last Bond film. Many Bond fans
think there are so many products being advertised that there is not much plot.

Product placement now occurs in most TV programmes and films and audiences appear to
acceptit. Nevertheless, many critics feel that if advertising products becomes the only reason
for making programmes and films, audiences will soon look for alternative forms of
entertainment.

Vocabulary: video recorder (n) = a machine for recording television programmes and playing
videos.
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1. Say whether the following statements are TRUE or FALSE. Explain WHY using your own words OR
finding evidence in the text. NO marks are given for only TRUE or FALSE. (1 point)

a) Product placement describes a TV programme that is about a product.

False. Suggested answer: Product placement was developed by advertisers, who make sure
that products are included in films and TV programmes. OR ‘The technique involves using
products in a film or TV programme as if they were part of the story.”

b) In the future, audiences might consider product placement a reason for finding different
types of entertainment.

True. Suggested answer: Thanks to product placement, viewers might decide to avoid films and
TV programmes and entertain themselves in another way. OR ‘Nevertheless, critics feel that if
TV programmes and films just become vehicles for advertising, audiences will soon look for
alternative forms of entertainment.’

SMART TIP: answering ‘true or false’ questions

‘True or false’ questions often use the same vocabulary that appears in the text so that the sentence
appears correct. However, the question might express a negative idea when the text expresses a positive
one, and vice versa.

2. In your own words and based on the ideas from the text, answer the following question. NO
marks are given for responses copied directly from the text. (1 point)

Why did TV viewers’ habits change as far as watching adverts is concerned?

Suggested answer: Their habits changed because of the invention of a new device, the video
recorder, which enabled them to miss the adverts.

SMART TIP: answering open questions

When answering open questions, try to use your own words. Find the information you need in the text and see
if you can think of any synonyms, especially for the verbs and the nouns. Also make sure that you write
complete sentences in your answers, not just notes.

3. Find in the text words or phrases which mean the same as the ones below. In the case of verbs, ONLY
infinitive forms will be accepted. (1 point)

a) To make something the centre of interest. focus on (paragraph 2)

b) A person who has something. owner (paragraph 1)

c) A piece of equipment. device (paragraph 3)

d) The series of events that form the story of a film, novel etc. plot (paragraph 3)
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SMART TIP: finding words in the text

When looking for a word in the text, first identify whether it’s a noun, verb, adjective or adverb. If it’s a noun,
is it a countable or uncountable noun? If it’s a countable noun, it might come after an article like a, an or the,
or it might be in a plural form. If it’s an uncountable noun, it might follow some or any. Verbs nearly always
follow subjects and are often used with auxiliary verbs.

Adjectives come before nouns or after the verb to be, and adverbs are often found close to verbs or at the
end of sentences.

4. Follow the instructions for each question and answer them (2 points):

4.1. Fill the blanks in the following sentences with the correct form of the verb in
brackets. (0.5)

A: Do you think advertisements ... affect (affect) you?

B Oh, | ... have never thought (never think) about it before. | suppose they do.
A: We don't always rush out immediately and buy whatever they show.

B No, but we're all influenced by them in some way or another.

4.2. Complete the following sentences with an appropriate word (Use only ONE word in
each blank). (0.5)

a) That was ... the best advertisement I've ever seen.

b) It doesn't matter ... if/whether a product is fashionable or not to me.

4.3. Turn the following sentence into the passive voice. (0.5)

Advertisers introduced product placement because of the success of video recorders.
Product placement ... was introduced by advertisers because of the success of video
recorders

4.4. Rewrite the following sentence in reported speech. (0.5)
‘I love fish and chips,” he said.

He said ... that he loved fish and chips

SMART TIP: checking verbs

After you have transformed a sentence, make sure that you check all the verbs carefully. Are all the verbs in the
correct form? People sometimes lose marks because they remember to change the first verb in a sentence, but
forget to change later verbs.

5. Look at the underlined part of the words below. Three of the words in each line (A, B, C, D)
contain the same sound. Circle the word which contains a different sound. (1 point)

A) entertainment B) placement C)camera  D)greatly
A) device B) licence C) flying D) films
A) owe B) money C) phone D)shows

A) receive B) licence C) sell D) focus
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6. Write a composition of 120-150 words on the following topic (4 points):

Does advertising influence people?
Many different answers are possible. Here is a suggested model.

Advertising surrounds us wherever we go. It’s in the media, on the internet, on hoardings in the
streets and on public transport. It’s impossible to escape it.

In my opinion, the fact that we constantly see advertising affects our behaviour. | think that the
ideas we have about what the ‘perfect’ body is all come from adverts. Advertising also has a
great influence on what is considered fashionable, whether it’s clothing, gadgets or popular

culture.

Another demonstration of the power of advertising is the willingness of companies to spend
millions on it. They wouldn’t continually invest all this money if it didn’t work.

In conclusion, | believe that advertising is very effective at persuading people to buy things.
Without it, a lot of products that are not essential in our daily lives would probably not sell.

SMART TIP: understanding what the writing task involves

After reading the writing task, think about what type of composition you have to produce. Is it an opinion
essay or a ‘for and against’ essay? If it’s an opinion essay, think of some examples to support your ideas. If it’s
a ‘for and against’ essay, make sure you give a balanced view before coming to a conclusion.




