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PRUEBA
 
El alumno deberá responder a todas las preguntas que se formulan, 
excepto en el caso de la primera pregunta 
(la redacción), donde deberá elegir entre la opción A y la opción B. Las respuestas a todos los ejercicios deberán ser realizadas en inglés.
 
Puntuación máxima del ejercicio: 10 puntos.
 
Puntuación máxima de cada pregunta: 1ª = 4 puntos; 2ª = 2 puntos; 3ª = 2 puntos; 4ª = 2 puntos.
 
)




EXAM & ANSWERS including SMART TIPS

BRAND FANS
One look at the logo on your T‐shirt and people know that you ‘just do it’. The three stripes on your trainers tell everyone that ‘impossible is nothing’ for you. But those signs send another message to the world: you’re a brand fan.
In the past, advertising focused on product quality, but advertisers discovered that people don’t discuss what their sports gear is made of. They talk about Nadal’s victories and Ronaldo’s goals: in other words, experiences. As a result, some companies stopped making products and started creating experiences.
Today, factories in the developing world make the products, while the companies make sure that consumers associate their brands with success. This involves using marketing techniques that appeal to their biggest customers: teenagers.
Today’s teenagers are relatively wealthy and, consequently, companies work hard to attract their custom through the internet and by sponsoring special events. There are Facebook pages to visit, and events such as pop concerts that provide the ‘lifestyle experiences’ the company wants customers to associate their brand with. In fact, companies want teenagers to see their brands as celebrities, not as products.
But a celebrity image can have negative consequences for a brand. News about brands, good or bad, is now celebrity news, not business news. When some companies were discovered using workers in sweatshops, it was headline news. As a result, if companies want people to love their brands, they will have to behave ethically. Otherwise, their fans might stop feeling proud of wearing their logos and take their custom elsewhere.


1) Write a composition on one of the following topics: (4 points)
	
a) Shopping at shopping centres is fun.’ Discuss. Give your opinion in no less than 80 words. 
Suggested answer: 
For most families, shopping for necessities is a daily routine. However, shopping centres have been doing their best to turn shopping into a form of entertainment.
People often visit shopping centres to buy non‐essential goods. This is the kind of shopping a lot of people enjoy. Furthermore, there are restaurants, cinemas and children’s activities, so a trip to a shopping centre can become a day out for the family.
Unfortunately, all these attractions mean that shopping centres are extremely crowded. Moreover, you always find the same shops in every centre and it’s virtually impossible to find anything original.
As far as I’m concerned, shopping centres are great if you like buying goods from well‐known chain stores, eating fast food and watching blockbuster films. However, if you’re looking for something different, you’d better stay away!

b) Why are some brands so popular with teenagers? Give your opinion in no less than 80 words. 
Suggested answer: 
Companies create brand images that attract different groups of consumers. Teenagers have money to spend and have become a target for companies that make clothing, electronic gadgets and soft drinks.
Image is important to teenagers and companies know this. They give their brands a fashionable image by using music or celebrities in their advertisements. They hope that teenagers think their brands will make them cool and buy them.
However, teenagers don’t buy things just because they’re cool. The quality of the product is important, too. A brand will be successful with teenagers if they think it is fashionable and has good products.
In conclusion, I think some brands are popular with teenagers because they have a good balance of quality and image. Brands that only offer image are often ignored.

2) Find in the text ... (1 point. 0.5 points for each correct answer)
a) A synonym for ‘symbol’.
logo (line 1)

b) A synonym for ‘rich’.
wealthy (line 10)

3) Answer the following two questions: (2 points)

a) What do the logos you wear clearly tell people? Explain your answer.
Suggested answer: They tell everyone that you like buying branded products. Branded products often have a symbol or a logo.

b) What did advertisers discover about people’s conversations? Explain your answer.
Suggested answer: Companies found out that people prefer to talk about sport and popular entertainment rather than what their trainers are made of.

4) Imagine one of your friends has failed his/her English exam and has to re-take it. He/she worked hard and is very upset with the mark. Advise him/her how to improve for the next time. (1 point)

I’m sorry that you have failed your exam and I can understand that you are disappointed. I think that you should read through the exam and the answers that you gave. Think about why you chose those answers and why you got some of the answers wrong. Next time you should perhaps think about revising for the exams earlier and think about ways to relax before the exam so that you aren’t nervous on the day. 

5) Rewrite the following sentence in indirect style (reported speech). (1 point)
a) “Do you think it will rain this afternoon?” she asked me.
She asked me if/whether I thought (that) it would rain that afternoon. 

SMART TIP: reported speech
You may be asked to rewrite a sentence in reported speech in your exam. Remember to check the following: 1) correct use of the reporting verb; 2) correct tenses; 3) correct pronouns; 4) correct time and place expressions (if any). Students often forget to change pronouns and time and place expressions in reported speech, so remember to use this checklist every time!

Combine the following two sentences using a relative clause. (1 point)
b) That is a famous house. It dates back to the 16th century. 
That is a famous house which dates back to the 16th century.
SMART TIP: relative clauses
Revise relative pronouns before your exam (who/that for people, which/that for things, when for time, where for places, and whose to express possession).
Look carefully at the sentences you need to join, and decide whether you need to use a defining or non‐defining clause. The sentence above needs a defining clause because it contains important information about the house.
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